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spring semester. Students entering the residence halls for the spring semester with an 
academic year contract are charged 50% of the academic year rate. 

 
SECTION K. SOLICITATIONS, ADVERTISEMENTS AND PRINTED MATERIALS 

1. General Policy 
The primary mission of the University is education. The University is responsible for promoting and 
protecting the intellectual and cultural growth and development of the institution and the members of 
its community. Therefore, solicitations or advertisements and sales, displays or distribution of 
publications on the campus are not permitted, except as provided below or as provided by law. 

2. Definitions 
a. Solicitation includes, but is not limited to requesting money, seeking agreement to pay, 

taking subscriptions, selling merchandise or tickets or offering other comparable materials 
and privileges in person or by handbills, posters or similar materials to promote sales. 

b. Advertisements are the displays of any items that have, as an integral part of their design, 
the identification of a consumer product or service. 

c. Printed materials are publications, handbills, posters, leaflets and other written matter 
intended for public distribution, sale or display on campus. 

3. University Name, Document and Records 
The use by any person or organization of the University’s name in connection with any program or 
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i. Activities supporting the educational mission of the institution; 
ii. Promotion of organizational activities consistent with organization mission; 

iii. Recruitment of members or membership drives; 
iv. Accepting donations on behalf of altruistic or charitable projects; 
v. Scholarship and/or fundraising projects in support of organization mission; 

vi. The regulating offices may grant special permission for solicitation purposes or 
places not listed above in exceptional circumstances. 

b. Permission will not be granted for any activity which promotes the use of alcoholic 
beverages, infers, or insinuates sponsorship by Texas Tech University or violates any 
federal, state and/or local laws and/or University policies. 

c. In order to solicit in University buildings, authorization is required via the Outdoor Events 
Coordinating Committee and appropriate building manager. 

d. Registered student organizations may use the University’s registered marks when used in 
connection with a student organization activity, provided items are acquired from a 
licensed vendor. A sample or drawing needs to be provided showing how the University’s 
registered marks are to be used before production of the merchandise can proceed. This 
sample will be submitted by the licensed vendor selected by the registered student 
organization. For additional information on licensing and use of Texas Tech University 
registered names, logos and trademarks, refer to OP 54.03 or contact the Office of 
Intercollegiate Athletics External Operations. 

e. Requests for permission to solicit are granted for a specified period. To be eligible to 
solicit, an individual must present current student identification and submit a Grounds 
Use/Solicitation request form to the Outdoor Events Coordinating Committee (OECC) in 
Student Union Room 304. A permit to solicit may be revoked if the solicitation violates 
any of the regulations pertaining to solicitations and advertising or sale, display, or 
distribution of printed materials. 

f. Decisions by the Outdoor Events Coordinating Committee rejecting or revoking 
permission of students or registered student organizations to solicit may be appealed to 
the Assistant Vice Provost for Student Life. 

g. A written appeal describing the objections to the denial to the Assistant Vice Provost for 
Student Life must be filed no later than five (5) University working days after receipt of 
notice of denial from the Outdoor Events Coordinating Committee. 

h. The Assistant Vice Provost for Student Life 


